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Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.

Marks: 70
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ENGLISH VERSION

Define market segmentation. Write a detailed note on major bases for segmenting
consumer market.
OR
(A) Explain nature of marketing.
(B) Explain consumer buying decision process.
(A) Explain in brief the factors affecting pricing decisions.
(B) Briefly explain the steps of new product development process.
OR
(A) Explain pricing objectives.
(B) Describe marketing strategies for different stages of product life cycle.
Explain meaning of distribution channel. Describe types and functions of middlemen
involved in distribution channel.
OR
Write Notes:
(A) Ethical issues in distribution decisions
(B) Non-store retailing.
Discuss:
(A) Role of market promotion in modern marketing
(B) Market promotion tools or methods.
OR
Discuss:
(A) Factors affecting promotion mix.

(B) Process of developing advertising campaign.
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